
Term T2, 2020

Course Information

Units of Credit: 6

Course Overview

Course Description

Fully Online Delivery Term 2 2020

Some adjustments have been made to this course to allow for fully online delivery during the COVID-19
situation. Please refer to the Resources section at the back of this document for more information about
materials and resources required to complete this course outline.

***

This intermediate course within the Graphics disciplinary studio will introduce you to research-based
responses to developing a visual identity in the context of a broader understanding of brand design. You
will build on the typography and image fundamentals acquired in the introductory course, and develop an
understanding of how to apply strategic thinking to your design process when developing visual identities
and sophisticated graphic systems across a range of media. Your approaches will be framed by theory, as
well as a consideration of end-users, naming and tone of voice, and practical issues such as copyright.
Your knowledge of visual identity will be further advanced by applying graphic solutions to three-
dimensional forms, as well as developing an understanding of issues such as materiality, life-cycle analysis,
and responsible practices such as sustainability and ethics in the context of graphic design.

Course Learning Outcomes

On completion of this course, the student should be able to:

1. Generate, iterate and communicate sophisticated design concepts informed by graphic design
theory and practice in response to a brief.

2. Apply visual identity solutions to a range of media and contexts, and evidence consideration of
responsible practice.

3. Create packaging prototypes that evidence consideration of brand design, materiality, and
responsible practice.

4. Evidence strategy, research and experimentation and their relevance to graphic design solutions
through comprehensive and considered documentation.

Teaching and Learning in this Course

This courses uses a variety of teaching approaches:

Blended/online

Review – Assessment / Feedback Tool
Microsoft Teams - Teamwork Hub and Group Chat Platform
The Box - Media Repository
Moodle - Learning Management System
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Assessment

TITLE WEIGHTING ASSESSMENT TYPE

Assessment Task 1 Visual Identity Design 50% Project

Assessment Task 2 Packaging Design 50% Project

Resources

You need to have access to a computer, internet and Adobe Creative Cloud (inDesign, Illustrator,
Photoshop and Acrobat).

Materials List 

• Design tool kit developed for Graphics 1 with the addition of the following tools for prototyping: PVA
glue, double sided tape, narrow masking tape, device for scoring paper, such as a bone folder (a ball point
pen that has run out is a good substitute, but here are some other possible
substitutes:http://brainbrigade.org/7-common-bone-folder-substitutes/)
• a4 or a5 process journal (you can continue in your previous Graphics journal if that suits).
• Large A1 sheets of white card and box board in a range of weights for making package prototypes

Materials can be purchased online at:
https://www.eckersleys.com.au/
https://www.officeworks.com.au/

Optional:
• As you advance in graphic design, you may want to consider purchasing a separate mouse or tablet for
greater precision in the design and layout process."

Course reading list is available on Leganto
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